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Abstract 
Macmillan International Economic Association Series October 2000 400 pages Description: Reciprocity is a pervasive 
type of social interaction in encounters, groups and organizations. Simple giving is one of the major ways of 
transferring goods. And others regarding social sentiments, play crucial roles in the working and in the quality of 
society. This volume gathers basic recent works in its main domains such as, among others, the theory of reciprocity, 
the public economics of transfers, the economics of the family, charities, gifts of organs, or the motivations for gift-
giving. It constitutes a landmark in this rapidly expanding field of research. Read PDF sample chapter: 
http://www.palgrave.com/catalogue/catalogue.asp?Title_Id=0333747690
Completed draft available on request from:
(Fax)
 
Citation: Jean Mercier Ythier and Louis-André Gérard-Varet and Serge-Christophe Kolm, (2001) ''The Economics of Reciprocity, Giving 
and Altruism'', Economics Bulletin, Vol. 28 no.14 p.A1. 
Submitted: June 13, 2001  Published: June 13, 2001. 
URL: http://www.accessecon.com/pubs/EB/2001/Volume28/EB-01AA0018A.pdf 
 
     